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Analysis of Consumer’s survey
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Date of consumer’s survey and numbers of respondents
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Date of survey 2022/08/01
sz sex + o

Number of respondents

=4 At
Analysis result
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Gender Age
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HE ZII (2) / Product evaluation
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Satisfying factor 15% 30% 30% 10% 15%
E0E R0l _ 359 159 209 109 209 _
Unsatisfying factor 35% 15% 20% 10% 20%
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FS A& / Future plan
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