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Analysis of Consumer’s survey
OIBIHIAE HE 38
Product information
HEH o
20
Product Name S0t / Peach
HIZEAH(S=SLA) =OAOR)
manufacturer
+ HIEZY Product name :
£330+ / Peach
+ HZAF manufacturer: China
AlE SANIS
Similar products on the
market

4= SBA4 #

oHE =2t Z0HJt& 26.000%

OHNHAE =& 20 2 SEHA =
=& 12
Date of survey

Number of respondents

Date of consumer’s survey and numbers of respondents
2022 082 30¢

=4 21
Analysis result
AMHIXF 88 / Consumer type
ZE 012 =X xR =Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | 3t27/ £=SHIE/ JIEt ZE/0|1&
8/12 5/11/4 7/10/3 11/9
MIZ O} (1) / Product evaluation
_




®5 2K o - I

T Joftfl OEE ml-1v; ml-1v;

Strongly Disagree Neutral Agree Strongly

disagree agree

O EZX 2 5% 20% 30% 30% 15%

@ ZX ME 5% 25% 30% 30% 10%

_ _ @ ZH CIXel 5% 20% 40% 25% 10%
oKX 885 ° °
Package @ moy 5% 15% 45% 25% 10%
preference ® JHAIA 0% 15% 40% 35% 10%
® =2k FH=s 10% 20% 35% 20% 15%

@ 88X Edc= 5% 15% 35% 25% 20%

AlAl X Ol A @ A= olAt 5% 15% 40% 30% 10%
Impression @ =2 oy 5% 10% 50% 25% 10%
SENRE GEND 5 oo 5% 10% 55% 15% 15%
@ 4 0% 15% 50% 25% 10%

@ A8 =& Z0I 5% 10% 45% 30% 10%

A& =2 8Jt | g Az = =0 10% 15% 40% 25% 10%

Evaluation

. A = o, [o) o, O, o)
after eating @ MBA Z0| 10% 15% 40% 30% 5%
® S8¥d 15% 10% 35% 35% 5%
® & o ¥ 0% 25% 45% 25% 5%
@ g8 0% 25% 40% 30% 5%

Horg & ot @ Il 5% 25% 30% 30% 10%

Naming

. 4 [¢) [e) o, 0, 0,
ovaluation @ oz 5% 20% 35% 30% 10%
@ NS5 % 10% 20% 25% 30% 15%

D s 10% 20% 30% 20% 20%

@ M2E 0% 25% 40% 20% 15%

® A= 0% 20% 45% 25% 10%
d5d 8t | @ ay oy 5% 20% 45% 25% 5%

Productivity

= o, [o) [o) 0, 0,

® dlEHN 10% 10% 35% 35% 10%
@ XE 10% 10% 25% 50% 5%

oA des 10% 15% 35% 25% 15%

It EO} Price evaluation 6% 17% 39% 27% 11%




HIZ O} (2) / Product evaluation

EH?(G: S/ EH A Al H0l2l 521 9 9
el (Flavor/ (Food ot (Taste) ; l.o P.—. |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
. 5% 35% 15% 25% 5% 10% 5%
Satisfying factor
=0E R0l
E. . 10% 5% 20% 20% 15% 20% 10%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
10% 0% 5% 0% 10% 5% 10% 20% 10% 10% 5% 10% 0% 5% 0%
- S0t 2 = = =
oI % =4 o2 20|t zou coe | FE ESU DOl
reason & analysis XLkCh ctorol 2 S0IC.

&S JIAW / Preferred price range

pA
: . $13 (35%) $22 (25%) $18 (40%)
Price range
Ol= = &4 1o 20| X st0l £E2 EZO0ICE. o2 ES0/D &0
reason & analysis OF =& Bel R0t 175 oo s =01 ZE UL
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