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Date of consumer’s survey and numbers of respondents
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Date of survey
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Number of respondents
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Analysis result
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Gender

male / female

10s / 20s / 30s / 40s / 50s

16 / 4
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Satisfying factor
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Unsatisfying factor

19 / 5%

19 / 5%

24 / Supplement and comprehensive analysis

d, JIAs JgEez &
O &2 =018 0
£ A &C

o lorg

rir 11r rio

¥ 000
219

i
S

0%°
§|_0 010




