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2018 Ef=Z RAE A& X1 Dairy Product Market in Thailand to 2018
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1) Efi=e] RAIE AME 793 ¥7=(2007 - 2013)
- = 2007 2013

2|z 3.1% 55%
Ret 32 59.6% 51.6%
ofo|la3 &l 4.5% 52%
2HE 1.6% 4.6%
7 2 24 4.7% 7.5%
ZEMI2l 0.9% 0.8%
2HEAQl SHEAA|Y 4.4% 3.2%
+4 11.9% 12.0%
7|El FAIS 9.2% 9.6%
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2) Ei=e] FAIE MY

2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

$5k3 222007 - 2018)

T 2 | 2007 2008 2009 2010 2011 2012 2013
BHORCEE] | 2 098.1| 2,314.4| 1,334.2| 2,136.6 | 2,660.3 | 2,661.6 | 2,927.6
Qs - 10.3% | -42.4% | 60.1% | 24.5% 0.0% | 10.0%
T 2 2014 2015 2016 2017 2018
SHorehe 3,183.1 3,607.1 3,904.9 4,182.9 4,589.2
QEE 8.7% 13.3% 8.3% 7.1% 9.7%
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3) Ei=el 2|2 Al egkat He(2007 - 2018)

2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

T 2 | 2007 2008 2009 2010 2011 2012 2013
BHOCHR 65.2 85.2 74.5 106.2 135.2 136.6 162.3
HHE - 307% | -125% | 42.4% | 27.3% 10% | 18.9%
T 2 2014 2015 2016 2017 2018
BHOCHRY 175.5 195.5 218.9 237.3 2623
qAAE 8.1% 11.4% 12.0% 8.4% 10.5%
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2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

4) Eil=2| 2wt 3 AlY st (2007 - 2018)

T+ 2 2007 2008 2009 2010 2011 2012 2013
BHORCHR] | 1 2514 | 1,398.3 7415| 1,164.7 | 1,413.6| 1,414.4| 1,511.3
A

dAE - 117% | -47.0% | 571% | 21.4% 0.1% 6.9%
T &2 2014 2015 2016 2017 2018
BHORCHY 1623.8 1.843.8 1,966.6 2.091.0 22763
HdEE 7.4% 13.5% 6.7% 6.3% 8.9%
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2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

5) Ei=2| O0|A33 AlY odztat MY(2007 - 2018)

T &2 | 2007 2008 2009 2010 2011 2012 2013
e 954 | 109.1 87.0| 113.7| 1250| 1446| 151.7
QEE - 143% | -20.3% | 308% | 99% | 15.6% 5.0%
T & 2014 2015 2016 2017 2018
HHOHeHe 162.1 178.5 195.3 209.7 224.6
4 6.8% 10.1% 9.4% 7.4% 7.1%
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6) Ef2o| QHE Al

2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

si3kaL 4242007 - 2018)

T &2 | 2007 2008 2009 2010 2011 2012 2013
e 33.6 27.7 26.6 447 63.4| 1464 | 1342
QEE - 17.6% | -41% | 683% | 41.7% |131.1% | -8.4%
T & 2014 2015 2016 2017 2018

HHOHeHe 158.1 186.3 230.2 257.8 279.9
q48s 17.9% 17.8% 23.5% 12.0% 8.6%
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7) Ei=e] R/ 2

2018 Ef=Z RAE A& X1 Dairy Product Market in Thailand to 2018

ol
=

& 2%

At
o

Al

49(2007 - 2018)

-

Hr

2007

2008

2009

2010

2011

2012

2013

r

£
o
E
n
-
n

99.6

163.6

63.0

132.9

223.6

159.5

218.7

0x
o
M

64.2%

-61.5%

111.0%

68.2%

-28.6%

37.1%

Hr

2014

2015

2016

2017

2018

g
2
g
]

JE
r.

236.9

2771

302.3

3221

371.1

0x
03
M

8.3%

17.0%

9.1%

6.

6%

15.2%

400

350

300

250

200

CLEC

A
/
i
Vv

150

100

50

0

T T T T T T T T T T T
2007 200R 2009 2010 2011 2012 2013 2Nn14 2015 2018 2017 2018

Global Research & Data Services, 2014

2L 2t 28k A|AE 20079 99600 SHE

Ol5tH 2 1,8708F Z2{7tA| HASIALE.

hol J|25tD 20134

ZALO]

2008 - 2009%& AtO| =A<l
=9 HEFAIRLE =7t AE o
Ay 2009'—.3 ot

b A of
| e H =

2FA A
o2 i

OI[:l-.

AN

M
>

oo

Global Research & Data Services 20143 A0 9|5t 2014H9EE 2018
EANA 8%O0IM 17%2| HdEE2

NAES 7|28 HoZ Masict



2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

8) Eime| FiM[Ql AlY dgkat (2007 - 2018)

T &2 | 2007 2008 2009 2010 2011 2012 2013

e 18.8 17.6 12.0 29.4 25.7 12.5 22.5

QEE - -6.4% | -31.5% | 144.6% | -12.7% | -51.3% | 80.0%

T & 2014 2015 2016 2017 2018

HHOree 23.6 24.8 21.4 23.8 27.2

QEE 5.0% 4.7% -13.4% 11.1% 14.0%
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2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

9) Ef=3o| 2HEA & ZHEA A|™ A|Z si=ha} (2007 - 2018)
T &2 | 2007 2009 2010 2011 2012 2013
Ll = 916 44 8 28.6 482 73.7 107.2 937
AAE - -512% | -362% | 686% | 53.0% | 455% | -12.5%
+ = 2014 2015 2016 2017 2018
BHORCHY 115.1 1333 154.2 166.7 181.7
HdEE 228 15.8 15.7 8.1 9.0
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2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

10) Ei=2] 73 Al gk 4EF(2007 - 2018)

T &2 | 2007 2008 2009 2010 2011 2012 2013
wHorcta | 250.0| 227.0| 157.8| 267.7| 337.1| 297.9| 3525
QEE - -92% | -30.5% | 69.6% | 259% | -11.6% | 18.3%
T 2 2014 2015 2016 2017 2018
HHOHeHe 390.8 435.8 467 .2 501.7 558.2
q48s 10.9% 11.5% 7.2% 7.4% 11.3%
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2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018

11) Ei=2] 7[&t RAES MY st dT(2007 - 2018)

T &2 | 2007 2008 2009 2010 2011 2012 2013
Ll = 192 .4 2411 1432 2291 263.1 2425 280.6
AAE - 254% | -406% | 600% | 148% | -78% | 157%
+ = 2014 2015 2016 2017 2018
BHORCHY 2971 332.2 348.9 372.8 4079
HdEE 5.9% 11.8% 5.0% 6.8% 9.4%
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2018 Bl RAIE AlE WY

I Dairy Product Market in Thailand to 2018
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2018 Bl QAE A2 A1 Dairy Product Market in Thailand to 2018
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