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(PB/gE)(1,00092])0] X}x|otdon, 29]= Breyers(5005t &2]), 3¢]= Ben & Jerry’s(477%F
©12), 49]= Haagen-Dazs(4612F2]), 59] Blue Bell(1258122])71 1 & & o]9jct.
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HLHLIQ} CHSEO| =5t Hakuna Banana

* Hakuna Banana #A1E-2 415 71512 ¥ o7 Hivjl 2IA1E S22 2 AHgSte] 7|29 of
o]A33] Hrhs gho] 7hn AMHl Brhs 32[jgt Ao 2 /-8 AHESHA| §f2 ofe]A3zolct,
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« Food Navigator, "Ingredient: banana... Hakuna Banana creates new sub-category in dairy—free desserts, (2017.12.15.)

« Food Navigator, "Hakuna Banana : ‘The way we like to describe it is a creamy sorbet... we think we're creating something new’
(2018.2.7.)
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> 0% A2 EYA, WEY (Natural) 7] 742 24
- Ajd, BN T o] ANTA 0l ) NI Byl APY T2 2 AR R
2271 Afeb D Slet. Bge] 2Ajol] w2 olFol 2AE ASE AAIE 3 2 BRY Al
Natural)§ ‘WH3F 2771 Soi7t AlEQ] 4= 20134 2,1327HollA 20174 1,0657H2 537t 51%
7 FAgCE 7P TR ZAME B ABRL 22, PR 20134 35470l Al 104
Az 22 70971 Z9c.

43 %E(Alcohollc Beverages)

t|o|#z2| 5 (Bakery) 201 150 90 100 87

otxl2 A|2|d(Breakfast Cereals) 33 46 28 12 17
Z25| 112t&7 (Chocolate Confectionery) 69 46 32 42 18
A4 Z (Dairy) 183 141 92 78 93

C|AE&Oofo| AT 2l (Desserts & Ice Cream) 98 70 43 78 21
A& A (Fruit & Vegetables) 108 69 37 46 31
t=ot 2 2 (Hot Beverages) 45 23 41 18 23

2 A (Juice Drinks) 63 46 45 43 35

AlAtE (Meals & Meal Centers) 1M1 80 74 103 45
7|Et2 & (Other Beverages) 31 38 31 27 32
71255 (Precessed Fish, Meat & Egg Products) 161 176 145 159 221
2M289 3 (RTDs) 24 21 14 21 20
AARYAZ (Sauces & Seasonings) 354 207 196 207 104
Ak AZY E (Savoury Spreads) 55 33 11 30 18

$ Al(Side Dishes) 77 68 44 49 32

ALHZ (Snacks) 331 375 184 226 156

I (Soup) 38 28 " 29 1"

CHOb AT 3| E (Sweet Spreads) 40 35 33 25 25

= (Water)
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A5z ARRER]el thatid e 4es] 2eir]] §IgtoLt, FDAE A1t 1993 W3 ol thal 4]
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22 2k olnj 2 siAstr] Aaiglen, 19961 T 270l 23E Wi 7] AAIE 4 19999

259712 9100 2008 0= 2,300707HR] Z713)ct.
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- FoodDive "Report: Why brands should stop using the term 'natural’; ("18.1.29)
- FONA International "Natural Claims: The Case for Clarity, ('18.1.19)
- FoodDive "Survey: What does 'natural’ mean to consumers?, ('17.9.26)
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