0HQl QEILIE RIZ OIUEIAE Zi

Analysis of Consumer’s survey
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Product information

H3H
Product Name

HZEAE=Z=LA)
manufacturer

AZE SAHHIS
Similar products on the
market

+ NIEY Product name :
9 Oe oro Ohoko

¢ HIZAF manufacturer :
MolOno CanQelas

¢ OHE=DF EOHOLA
Selling price in the country
: 77 (pesos)
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Date of consumer’s survey and numbers of respondents

&S
Date of survey

I

2022. 5. 16 ~ 2022. 5. 21

2 SEL =

Number of respondents

20
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HIE Ot (1) / Product evaluation
A TRNRICH | TR et 2=0[t it OiS Rk
Strondy disagree Disagree Neutral Agee Strondy agree
ek oroteence - 2%/10% | 102/50% | 52/25% | 3%/15%
Impres)s\li:i feffrfeatmg 124/5% 124/5% 1094/50% | 724/35% 12/5%
ol ifirj*eatmg 14/5% 281/10% | 79/35% 821/40% 284/10%
Naﬂ:ﬁfﬁ;ﬂon 221/10% 3%/15% | 1221/60% | 3%/15% -
gBS S - 488/20% | 99/45% 581 /25% 284/10%
Productivity evaluation
= & 124/5% 224/10% | 1224/60% | 8%/15% | 28/10%
Price evaluation




MIZ O} (2) / Product evaluation
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(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
b= Qo
.E_.' =L - 19/5% 49/20% 11H/65% - 19/5% 19/5%
Satisfying factor
ot |
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Unsatisfying factor
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Price range
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