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Analysis of Consumer’s survey
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Product information

H39
Product Name

MZEAH=ESH)

manufacturer

ANE SAHIE
Similar products on the
market

+ NIEY Product name :

BROMIFE 1 459

¢+ HIZAF manufacturer :
BOBXERABRAT

¢ OHE=2DF =OHO+A
Selling price in the country :
9 RMB $ o Eroetc)

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& ZH
Date of survey 2022.10
£ SEHA =
; 209H

Number of respondents

=4 21
Analysis result

2HIXF 88 / Consumer type

o4 oy HEXS |
Gender Age Residence Job
male / female 20s /30s / 40s / 50s + o
20s-8 /30s-5 / 40s -5/
-9/ 9-11 50s+-2 20




MIZ O} (1) / Product evaluation

3 22X \ e
T I B S R =G R
Strongly = Agree Strongly
. Disagree Neutral
disagree agree
@ ZH 2 0g/ 0% 09/ 0% 3%/ 15% 13Y/ 65% 4%/ 20%
@ Z& & 0g/ 0% 09/ 0% 4%/ 20% 149/ 70% 29/ 10%
- = iz b | D# oO g o0 g o0 g o0 g o0
W3X d5S @ Z& CIXel 09/ 0% 09/ 0% 59/ 25% 138/ 65% 29/ 10%
Package @ BoH 04/ 0% 04/ 0% 59/ 12% | 124/ 60% | 3Y/ 15%
preference ® JHAIA 0/ 0% | 0%/ 0% | 2%/ 10% | 152/ 75% | 3%/ 15%
® =Rt 04/ 0% 04/ 0% 49/ 20% 129/ 60% 49/ 20%
@ 8X EdE 0g/ 0% 09/ 0% 3%/ 15% 159/ 75% 29/ 10%
A& & OIA @ AlIZA olA 0¥/ 0% 0¥/ 0% 29/ 10% 179/ 85% 19/ 5%
Impression | @ 2= o4 0Y/ 0% 09/ 0% 19/ 5% 163/ 80% | 3%/ 15%
before eating| 5 55 0%/ 0% | 0%/ 0% | 221/ 10% | 152/ 75% | 3%/ 15%
@ 4 04/ 0% 0Y/ 0% 04/ 0% 159/ 75% 59/ 25%
@ NS & 20| 0Y/ 0% 04/ 0% 19/ 5% 169/ 80% 3%/ 15%
| & IH
A& 2 Bt g s = =0 | o/ 0% | 0%/ 0% | 2%/ 10% | 158/ 75% | 3%/ 15%
Evaluation
. 4 = O 9 O [+ [aF] [+ [a] [+ [u] [+
after eating @ M =) 0g/ 0% 0¥/ 0% 29/ 10% 169/ 80% 4%/ 20%
® S5 0g/ 0% 09/ 0% 19/ 5% 179/ 85% 29/ 10%
® & o ¥ 04/ 0% 04/ 0% 2%/ 10% 159/ 75% 3%/ 15%
@ ¢s 04/ 0% 04/ 0% 2%/ 10% 149/ 70% 49/ 20%
| IH
oI ok @ 7l 0%/ 0% | 0%/ 0% | 3%/ 15% | 142/ 70% | 3%/ 15%
Naming
. | 04 % Oq % Oq % [wz] % [w] %
ovaluation ® o7y 0%/ 0% 0%/ 0% | 3%/ 15% | 11/ 55% | 6/ 30%
@ ds% 0/ 0% | 0%/ 0% | 4%/ 20% | 112/ 55% | 5%/ 25%
® s2= 0/ 0% | 0%/ 0% | 5%/ 25% | 112/ 55% | 4%/ 20%
@ dax 0%/ 0% | 0%/ 0% | 5%/ 25% | 158/ 75% | 5%/ 25%
@ gss 02/ 0% | 0%/ 0% | 4%/ 20% | 112/ 55% | 5%/ 25%
P A IH
a5d 3ot @ 04 oEt 0Y/ 0% 04/ 0% 69/ 30% 8Y/ 40% 69/ 30%
Productivity
) Sc u] A o4 % o % o4 % o4 A
evaluation ® K=o & 0g/ 0% 09/ 0% 4%/ 20% 139/ 65% 3Y/ 15%
® olEHN 0Y/ 0% 0g/ 0% 59/ 25% 119/ 55% 4%/ 20%
@ QX&E 0g/ 0% 4%/ 20% 4%/ 20% 129/ 60% 0¥/ 0%
O%z1=l5== 0Y/ 0% 19/ 5% 49/ 20% 149/ 70% 19/ 5%
JI2 O} Price evaluation 0%/ 0% 0%/ 0% 7%/ 35% | 13%¥/ 65% | 0¥/ 0%




KIZ ZJ} (2) / Product evaluation
‘;“&:Zf{ 8t /LA Al wiolel S 19
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
otx R0l
e 08/0% |7"8/35% | 5Y8/25% | 8%8/40% | 078/0% | 08/0% | 098/0%
Satisfying factor
S0E R0l
L 2%8/10% | 0%8/0% | 08/0% | 0%8/0% | 0%8/0% | 978/45% | 9™8/45%
Unsatisfying factor
A5 HAHMO / Preferred age range
20s 30s 40s 50s +
DB IDOGOGH OGO ®OH OO ®G
k=
AR TR %g%g‘%wl‘%%ﬁw%ﬁﬁ%%%%ff%
D | L | | | 6| | % | 0| 0| 0| %| %| % %
% % % | %
- &t grof] ofgh| - & gh Aol off | - &k Sk Aol off | - Akt gko] 1
o]Ho]  ugton, | st ool 1 | ot ool 1T | T MELJA S
ole & 24 O% P2 A"t gon, 1% Sk o, 1% gkt
reason & analysis | SBAPI £5 o|&. | Alte AMEiSH S| AS dEist 3&
APt 25 ol&. APt 25 ol
&S JFAW / Preferred price range
I 3RMB 4RMB 5RMB 6RMB 7RMB
Price range 2/10% 4/20% 9/45% 4/20% 1/5%
-7t4s A" - =R ob |- Al ghof] |- AlZbab ghof |- e S HA}
st SEAPH 7Aool ok oigt ool ot  o]fHo] T AlRE A
olg &« 24 >5 ol& o]do] IF| 1T yo| 1T ygto| =HFh
reason & usgton, 1| o, gk A= o, ARS A
analysis % ot A" st SEAPH Est SR}
st SEAH FE olF 7t 28 olF
25 ol&.
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	2. 22년 10월 난징 안테나숍 마켓테스트결과(허쉬 마시멜로 핫초코 원컵)
	개요
	- 가격을 선택한 응답자가 주를 이룸.
	- 포장과 맛,  가격에 대한 의견이 고루 나왔으며, 그중 맛을 선택한 응답자가 주를 이룸.
	- 식감과 맛에 대한 의견이 고루 나왔으며, 맛을 선택한 응답자가 주를 이룸.
	- 식감과 맛에 대한 의견이 고루 나왔으며, 식감을 선택한 응답자가 주를 이룸.
	- 모든 응답자가 식감을 선택함.



