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Product information

manufacturer
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Similar products on the
market

¢ MEY Product name :
BOBRXIIA
¢+ HIZAF manufacturer :
23O& (k3R ) BBRAE
¢ HE=DF TOHOHA

Selling price in the country :
(32.97T/69649)
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Date of consumer’s survey and numbers of respondents

=& R
Date of survey 2022.3.19
42 SEA = 005
Number of respondents

=4 21

Analysis result
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Gender Age Residence Job
male / female 20s/30s/40s RAUL/EHR gty e il
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O = 2y 0%/0% 29/10% 6%/30% 7%4/35% 5% /25%
@ ZE HE 0%/0% 0%/0% 9% /45% 6%/30% 5%/25%
ﬂgg ® T CIxel 0%/0% 0%/0% 9% /45% 794/35% 4 /20%
pfg%‘?gﬁge @ ®olA 024/0% 024/0% 9% /45% 621/30% 52/25%
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AAl = ® gh:i = 0%/0% 0%/0% 4% /20% 159 /75% 194/5%
Al S =
c JTTi'Jr ® %';l T 02/0% 2%/10% 5%/25% 112/55% 2H/10%
valuation
after eating | @ ®ur= =20 0%/0% 194/5% 9% /45% 8% /40% 29/10%
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® &l o e 28/10% 124/5% 9% /45% 8%/40% 0 /0%
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ORCEL 0%/0% 28/10% 794/35% 794/35% 4 /20%
@ d5% 0%/0% 19 /5% 6%/30% 10%/50% 3%/15%
D s2E 0%/0% 124/5% 62 /30% 1294/60% 124/5%
@ MZE 0/0% 124/5% 9% /45% 794/35% 3%/15%
® B=EC 0%/0% 19 /5% 5% /25% 11%/55% 3%/15%
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® 51EA 0%/0% 0%/0% 9% /45% 8% /40% 3%/15%
@ NG 0%/0% 0/0% 794/35% 13%4/65% 0%/0%
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A IH i
}EVJUDat[igrr]'CG 0%/0% 124/5% 9% /45% 8% /40% 294/10%




KIZ ZJ} (2) / Product evaluation

gil}é! 8t/ LH M Al wiolel 24 o
= (Flavor/ (Food 9t (Taste) = o -
(Package (Naming) (Price) (Other)
. Scent) texture)
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= 79/35% | 3H/15% | 62/30% | 224/10% | 22/10% | 0%/0% |0%/0%
Satisfying factor
S0E R0l
- 0/0% 19/5% | 3%/15% | 1%/5% | 7%/35% | 8%/40% |0%H/0%
Unsatisfying factor
Sds AHM / Preferred age range
20s 30s 40s +
of 24
A0 ® ®| @ @ e|® D@ el ol
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&S JIAW / Preferred price range

=20 _ _ _ _
ols o o o
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