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Date of consumer’s survey and numbers of respondents
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. agree
disagree
® E® 2 | 0Y/0% | 5%/25% | 3%/15% | 9%/45% | 3%/15%
@ Z® WE | 0%/0% | 2%/10% | 3%/15% | 129/60% | 3%/15%
WAN e mmone | 0m/0% | 02/0% | 82/40% | 8%/40% | 42/20%
Package oo o o o o 0
orctonage, | @ mos 0% /0% 19/5% | 39/15% | 1324/65% | 32¢/15%
® A 0%4/0% 02/0% | 79/35% | 129/60% | 1%/5%
O 024/0% | 19/5% | 42/20% | 15%/75% | 0%/0%
@ #X M= | 0%/0% | 29/10% | 8/40% | 10%/50% | 02/0%
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A'o:l,f @ AZE oia | 128/5% | 02/0% | 799/35% | 72/35% | 58/25%
mpression | @ === eis | 0/0% | 0/o% | 3:/15% | 15%/75% | 224/10%
eating ® s2c 0%/0% 024/0% | 3%/15% | 1124/55% | 6%1/30%
@ Al 0% /0% 024/0% | 5%/25% | 13%/65% | 2%/10%
) @ As 3 0% /0% 0%/0% | 22/10% | 15%/75% | 32/15%
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® 242 0% /0% 124/5% 0%/0% | 16%/80% | 32/15%
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Hiolay ot @ w2 0% /0% 19/5% | 79/35% | 1024/50% | 224/10%
Naming @ J|o 0%/0% 204/10% | 62/30% | 102/50% | 2%/10%
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® oIzA 0%/0% | 2%/10% | 7-/35% | 79/35% | 4%/20%
@ dsg 024/0% 19/5% | 69/30% | 102/50% | 32/15%
© s2E 0% /0% 19/5% | 5%/25% | 1324/65% | 1Z/5%
@ dae 0% /0% 19/5% | 5%/25% | 1224/60% | 224/10%
® =g 0% /0% 024/0% | 624/30% | 129/60% | 2%/10%
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Broductvity | @ T 2% | 02/0% 024/0% | 5%/25% | 13%/65% | 2%/10%
ovaluation | ® 3| ooi/0% | 294/10% | 62/30% | 112/55% | 12/5%
® 31E4 02/0% | 29/10% | 7/35% | 9%/45% | 2%/10%
@ onE 024/0% | 3%/15% | 5/25% | 8/40% | 4%/20%
OEEE | 0m/0% | 3%/15% | 53/25% | 9Y/45% | 3%/15%
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ovaluation 0% /0% 19/5% | 5%/25% | 1124/55% | 324/15%
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= 5%/25% | 3%/15% | 4%/20% | 1%/5% | 3%/15% | 4%/20% | 0%/0%
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- 0%/0% | 2/10% | 3Y/15% | 4%/20% | 6%/30% | 5%/25% | 0%/0%
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0% | 0% [25% |75%| 0% | 0% | 9% |36% |55%| 0% | 0% | 0% |10%| 0% | 0%
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