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Similar products on the
market

+ NIEY Product name :
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Selling price in the country :
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Date of consumer’s survey and numbers of respondents
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Number of respondents

Date of survey 2022.07.21
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Analysis result
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Gender

male / female

20s / 30s / 40s +
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Naming evaluation
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Satisfying factor
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Unsatisfying factor
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promotion plan
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application plan
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