SAHZE A% B
Product information

Product Name oW EF oft

AZAHEEAA) | o

manufacturer
¢ A=Y Product name :
Koeksisters
- o = I;’.\Tuli_
o A s FAHA = ¢ A ZA} manufacturer : k“m.dm
Similar products on the | pBrovon T
market e L
v =7} o)A —_ N o
Selling price in the country :
USD $2.15

SAEHAE 52 9 R Sud 5
Date of consumer’s survey and numbers of respondents

27 9

1 2] 0]
Date of survey 2023 1% 29%

e Sed 4
Number of respondents

24 A
Analysis result

48| A} 3 / Consumer type

207

g8 A2 AZA 4 49
Gender Age Residence Job
Unemployed (Incl.
A/ oA 20s / 30s / 40s + Housewife & Pensioner)
/ Employed

45% / 55% 30% / 35% / 35% 60% / 40%




A% H7} (1) 7 Product evaluation

de Jgx 3 o >
St :és':fl OEE 7}%' o s?%rcﬁ
rongly . gree ron
disagree Disagree Natural agre%y
® =& HY 0/0% 1/5% 6/30% 6/30% 7/35%
@ =& M2 0/0% 1/5% 6/30% 7/35% 6/30%
~ | ® == gx 1/5% 3/15% 9/45% 5/25% 2/10%
H7|A] AEE
Package @ Holy 0/0% 0/0% 1/5% 8/40% 11/55%
preference
® 7HAA 0/0% 2/10% 7/35% 8/40% 3/15%
B.E8, 0/0% 0/0% 5/25% 8/40% 7/35%
@ A EC 1/5% 1/5% 3/15% 9/45% 6/30%
D NZHE ol 0/0% 2/10% 8/40% 7/35% 3/15%
A A AR / /
Impression | @ =Z& Q14 0/0% 1/5% 7/35% 8/40% 4/20%
before eating B
® sz 1/5% 0/0% 0/0% 8/40% 11/55%
® Azt 1/5% 0/0% 3/0% 9/40% 11/55%
@ ANg = Zn| 1/5% 0/0% 1/5% 5/25% 13/65%
AlA T H7b @ N F 201 1/5% 0/0% 1/5% 6/30% 12/60%
Evaluation -
after eating | @ &5 30| 1/5% 0/0% 1/5% 4/20% 14/70%
® =242 0/0% 0/0% 1/5% 9/45% 10/50%
® & ot HE 9/45% 0/0% 4/20% 4/20% 3/15%
® we 0/0% 5/25% 5/25% 8/40% 2/10%
Yol w7} @ 71 0/0% 6/30% 5/25% 6/30% 3/15%
Naming ® Az 0/0% 5/25% 7/35% 7/35% 2/10%
evaluation
ORE-2- 0/0% 4/20% 8/40% 5/25% 3/15%
® sz=E 0/0% 1/5% 1/5% 6/30% 12/60%
@ dNF T 0/0% 0/0% 4/20% 4/20% 12/60%
® nEE 2/0% 1/5% 0/0% 5/25% 14/70%
BEAN B7H| @ 7o 2% 0/0% 0/0% 2/10% 7/35% 11/55%
Productivity
evaluation |® X=8 M= 1/5% 0/0% 3/15% 10/50% 6/30%
® 3IEN 1/5% 1/5% 7/35% 7/35% 10/20%
@ X E 4/20% 4/20% 6/30% 5/25% 1/5%
R 0/0% 0/0% 3/15% 9/45% 8/40%
Mo &=
7}2 7} Price evaluation 0/0% 0/0% 8/40% 7/35% 5/25%




RY A o .
A= 7} (2) 7 Product evaluation
i 7| X SF /L8 Al AZE
CIXEe (Flavor/ (Food E Lol 7tA 3 <l
(Sgglléan e Scent) texture) (Taste) (Naming) (Price) (Other)
orE g 9]
e v 0/0% 4/20% 3/15% 11/55% 2/10% 0/0% 0/0%
Satisfying factor
Hul_}_ o o
=R 8 3 7/35% 0/0% 0/0% 1/5% 7/35% 4/20% 1/5%
Unsatisfying factor
XME A™ ) / Preferred age range
20 30 40t o]+
2 o 2l g o]
Age range Q0@ ||| ||l |®@ |6
0/0% 0/0% 0/0% 3{;)5 3@5 0/0% 0/0% 0/0% 6:20 1/5% 0/0% 1/5% 0/0% 2{,/10 4{,20
S2AIAFES [eao Hxet oo ® | 58S FLH AL
o 1B 5o o9 N = DT | EEE on =
]'IT = T_'.‘/Bl 5}%}9} HolZ o K| C;(-| % EFIPOJI Q!:H_on:l' Nl E—|_’Ej|-6|_ﬁ o;pg_'_m.
reason & analysis | 2aixiol @ axiol = | o222 S| MEZCH | G50 olasf gl
ch—Dl’Xl'—l FAEO 2 ZAZst TS =7 T} Mseh 2=tk SHO[X]|
28 —e s = or =X Qot E5
X% 7}A Y / Preferred price range
7+ 4 - - m
Price range $3(1078/50%) $4(74/35%) $5(394/15%)
A SAFHZE AT | - - o _ S
o oo |G BANE AET en ey wags |nns hy x3g s
off R FY  |jz Shg Zoju = | BS3 L8 S| Hok x| M=
reason & analysis | o mas}7| 20|t 4 =4 st 2EHU=s | FE w1, @ EHO§It
Jlz mof 9o tAg) MH HYMo 2 HI}
- - hJ H . .
E%/\]-?" 21! ?5]74] %?j’v:@. / Supplement and comprehensive analysis
EH XIXHOZ HES 8 & UChs A2 ZU2LE (30%) 13T =4 ws
£ 9N (15%) MEZH0o| “Korean Traditional Cookie” ECl= & O oty}
XA BHAEZE J|Y5t7| A2 MEHO| UAU2SH T (25%). & MEFYH ‘5 &4
= AZo dds E7| EE%°oH 7|°* 5t7| & &(30%) otx|oh 7 EZE
of dgd =A BIt (55%)
A X0 KoeksistersZt= && Xb BF2 H|XSHX|BF D &4 J[E7(7F @
LS CleHSE OFS Ore AJIAF M5 (60%). 2= HFS0M HEQ JIE =2 DF"
folez ‘8P MEd (55%).
712 JMA2 40%° EIIA 25 AMAY oA, 8+IIDF X Fof Jtsst §X HMEZO| 3
- HIAE M B2 QM| 20 Q09 F 20% A 7JIXI7L 71H S ME,




74] Q / Future plan
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recipe
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