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Product information

A & 1] RFSLe
Product Name AA A=
AZHEELIAD | om
manufacturer

+ A% Product name :

Rice Sticks
.. Al AR ¢ A ZA} manufacturer :
Similar products on the Suree

market

e L
Selling price in the country :
R69.00 / USD $3.88

AAEAE #7192 S9A 5
Date of consumer’s survey and numbers of respondents

27 g

14 2] Q)
Date of survey 20231 2% 28%

}g—E’ %%X} '/"l: 2OU§
Number of respondents

54 A3
Analysis result

48| A} 3 / Consumer type

P = AFA 49
Gender Age Residence Job
Unemployed (Incl.
A/ oA 20s / 30s / 40s + Housewife & Pensioner)
/ Employed

GolF 371 EA

50% / 50% 40% / 45% / 15% 10% / 90%




A% H7} (1) 7 Product evaluation
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Strongly Di L NO{EP | Agree Stroongly
disagree Isagree atura agree
@ =z 0/0% 1/5% 5/25% 9/45% 5/25%
@ =z M2 0/0% 1/5% 4/20% 6/30% 9/45%
~ .| ® ZF O 0/0% 1/5% 2/10% 9/45% 8/40%
H7]A] 3=
Package @ Eoly 0/0% 1/5% 3/15% 9/45% 7/35%
preference
® 7HAA 0/0% 0/0% 4/20% 8/40% 8/40%
B.E8, 1/5% 0/0% 3/15% 8/40% 8/40%
@ #x EME= 0/0% 1/5% 7/35% 5/25% 7/35%
@ ANZA Qly 0/0% 1/5% 3/15% 9/45% 7/35%
AH A : :
Impression | @ F24= Q& 0/0% 1/5% 1/5% 14/70% 4/20%
before eating -
® 8= 0/0% 1/5% 4/20% 10/50% 5/25%
ORNEL 0/0% 1/5% 4/20% 10/50% 5/25%
@ N2 5 =0| 0/0% 1/5% 2/10% 11/55% 6/30%
A4 F H7b @ A % 201 0/0% 4/20% 0/0% 9/45% 7/35%
Evaluation -
after eating @ ©Ere F0| 0/0% 1/5% 3/15% 8/40% 8/40%
® 24 0/0% 2/10% 6/30% 8/40% 4/20%
® N o HE 1/5% 1/5% 5/25% 8/40% 5/25%
@ & 0/0% 0/0% 6/30% 6/30% 8/40%
ylo|® 7} @ 714 0/0% 0/0% 5/25% 7/35% 8/40%
Naming ® =AY 0/0% 2/10% 5/25% 2/10% 11/55%
evaluation
@ M= 0/0% 0/0% 8/40% 5/25% 7/35%
@ 8= 0/0% 0/0% 3/15% 9/45% 8/40%
@ NEE 0/0% 0/0% 8/40% 5/25% 7/35%
® oEx 0/0% 2/10% 2/10% 9/45% 7/35%
AEAH B @ 2o o 0/0% 2/10% 2/10% 9/45% 7/35%
Productivity §
evaluation |® A=t d== 0/0% 0/0% 10/50% 5/25% 5/25%
® slEY 0/0% 1/5% 10/50% 4/20% 5/25%
@ QX & 0/0% 6/30% 8/40% 2/10% 4/20%
AJO%%EEH E 0/0% 1/5% 6/30% 5/25% 8/40%
7V2 7} Price evaluation 0/0% 1/5% 8/40% 9/45% 2/10%




A% H7} (2) 7 Product evaluation

dael |
cixiol | s/Ay Azt - L o] 124 a9
(dPacé:kaj; (gé%vn%/ tg;(?uor(ej) (Tagte) (Nar)nlng (Price) (Other)
esign
orE g 9]
e U 2/10% | 8/40% 1/5% 8/40% 1/5% 0/0% 0/0%
Satisfying factor
B9k 8¢9l
Unsatisfying 2/10% 0/0% 4/20% | 2/10% | 3/15% | 8/40% 1/5%
factor
XME AZ ) / Preferred age range
o124 20TH 30tH 40t o]
1l o
Age range D/ @@ | | OO B DO DB
0/0 0/0 211 3/ 31 0/0 00 1/5 52 31 00 00 0/0 21 0/0
% % 0% 5% 5% % % % 5% 5% % % % 0% %
mal aaia zmya | A0l EHNES SHIf | 42 0rSofRl 249
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reason & | 2ix6ke oz ta | B 25007 | 28 55 S5 0LA
analysis 2 olcy =2 52 §%j k= gof 5 | ALAL
X% 7}A Y / Preferred price range
7Ha $2(57/25%) $4(98/45%) | $5.5(6'8/30%)
Price range © 0 E © . g °
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7_(1] ZTIEN Supplement and comprehensive analysis
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63::!6; 74]2 / Future plan

promotion plan
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gAY 28

recipe
application plan




