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Product information
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market

Similar products on the

¢ A=Y Product name :
Chicken Nugget

¢ A ZA} manufacturer :
1&J

e L
Selling price in the country :
R74.99 / USD $4.21
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Date of consumer’s survey and numbers of respondents

27 3R
Date of survey

2023d 3¢ 314

HE $HA 5

20

Number of respondents

24 A%
Analysis result

2B A} & / Consumer type

A4
Gender

=
Age

AFAS
Residence

49
Job

g4/ A

20s / 30s / 40s +

50% / 50%

25% / 40% / 20%

Unemployed (Incl.
Housewife & Pensioner)
/ Employed

25% / 75%
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He J2 e
o, | o | a8 | so ) ash
rongly : ree rongly
disagree Disagree Natural g agree
O E-E 0/0% 0/0% 8/40% 10/50% 2/10%
@ =z Mz 0/0% 0/0% 7/35% 11/55% 2/10%
~ _ @ EZ C|XQI 0/0% 1/5% 11/55% 8/40% 0/0%
H7|A] AEE
Package @ Hoy 0/0% 0/0% 1/5% 16/80% 3/15%
reference
s ® FHAIA 0/0% 1/5% 7/35% 11/55% 1/5%
%/E%% 0/0% 0/0% 3/15% 13/65% 4/20%
@ ®X E™E 0/0% 2/10% 7/35% 10/50% 1/5%
A7_|I-7£-|I OL|/CK>|- °o o° o° °o °o
A A ol @ Al 1/5% 3/15% 5/25% 8/40% 3/15%
Impression | @ 2% o4 0/0% 1/5% 2/10% 11/55% 6/30%
before eating _
® zz% 0/0% 0/0% 0/0% 13/65% 7/35%
@ Az 0/0% 0/0% 0/0% 13/65% 7/35%
@ Ng & Z0| 0/0% 0/0% 0/0% 9/45% 11/55%
AA F B7tHe Ng £ 201 0/0% 0/0% 0/0% 9/45% 11/55%
Evaluation —
after eating @ TEtx Z0| 0/0% 0/0% 0/0% 7/35% 13/65%
6 =24z 0/0% 0/0% 0/0% 11/55% 9/45%
® A oz 0/0% 2/10% 4/20% 8/40% 6/30%
@ ¢s 0/0% 1/5% 7/35% 5/25% 7/35%
ylo|® 37} @ 71d 0/0% 1/5% 7/35% 4/20% 8/40%
Naming ® HA@y 0/0% 0/0% 8/40% 2/10% 10/50%
evaluation
@ MEE 0/0% 1/5% 10/50% 5/25% 4/20%
@ sz 0/0% 0/0% 1/5% 9/45% 10/50%
@ MNE = 0/0% 0/0% 3/15% 9/45% 8/40%
® MHEE 0/0% 0/0% 2/10% 6/30% 12/60%
BEAD B7H| @ 2 o9m 0/0% 0/0% 1/5% 6/30% 13/65%
Productivity -
evaluation |® =28 M5z 0/0% 3/15% 7/35% 7/35% 3/15%
® 3lEN 1/5% 3/15% 7/35% 5/25% 4/20%
@ OIX = 3/15% 5/25% 11/55% 1/5% 1/5%
AJO%%EEH = 1/5% 0/0% 8/40% 7/35% 4/20%
7}3 37} Price evaluation 0/0% 0/0% 9/45% 11/55% 0/0%
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i 7| X S /LU Al AZE
CIXEe (Flavor/ (Food E Lol 7tA 3 <l
(SSgigan e Scent) texture) (Taste) (Naming) (Price) (Other)
orE g 9]
Lo v 0/0% 4/20% 0/0% 16/80% 0/0% 0/0% 0/0%
Satisfying factor
Hyl=x e}
=5 2 5/25% 1/5% 1/5% 0/0% 0/40% 5/25% 0/0%
Unsatisfying factor
XME A™ ) / Preferred age range
20TH 30T 40t o]
S Re
Age range D@0 [@ DO [@[6l0lo]d ©
0/0 00 315 | 315 00 00 00 210 | 315 | 3/15 0/0 0/0 0/0 315 | 3/15
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X% 7}A Y / Preferred price range
ek,
. 2(2H/10% 4(13H/65% 5.5(48/20%
DEs e $2(28/10%) $4(13F ) $5.5(4H/20%)
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HALS) 9 A £3EA / Supplement and comprehensive analysis
ZE ME(65%), M=o MHAM (85%), HO|M (95%)7F HIF =YX T
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