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Analysis of Consumer's survey
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Product information
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Product Name
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manufacturer
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market

Similar products on the
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HE3Y Product name :
MIRINDA (250ml)

¢+ HIZAF manufacturer :
Varun Beverages Limited
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Selling price in the country :
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Date of consumer’s survey and numbers of respondents
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2023-05-20
Date of survey
42 SEXA 005
Number of respondents
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Analysis result
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Gender

male / female

10s / 20s / 30s / 40s / 50s
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HIZ ZI (1) / Product evaluation
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Evaluation after eating
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