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Analysis of Consumer's survey
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Product Name (400gm , 4.21USD)
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manufacturer
+ 3% Product name
Ralisa Peach Halves (820gm)
AlZE SAHNIS ¢ HIZAF manufacturer
Similar products on the Pellagic Food Ingredients
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Selling price in the country
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Date of consumer's survey and numbers of respondents
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Date of survey
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1/ 0

ddg
Gender
male / female
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KIZ ZJ (1) / Product evaluation
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Package preference
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Impression before eating 2% (10%) 5¢ (25%) 13¢ (65%)
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Impression before eating
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Evaluation after eating
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Evaluation after eating 12 (5%) 19 (5%) 6% (30%) 129 (60%)
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Naming evaluation
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Productivity evaluation
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. 1798 (85%) | 18 (90%) | 18 (90%) | 10 (50%) | 179 (85%) | 12% (60%)
Satisfying factor
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Unsatisfying factor
SetAtE & AH SEE4A / Supplement and comprehensive analysis
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