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Product mformatlon
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Product Name

Maxim HI A
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manufacturer

SAM

+ MEY Product name :
Café soluble Nescafe Clasic
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Similar products on the
market

¢+ M ZAF manufacturer
Nescafe
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Date of consumer’s survey and numbers of respondents
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Date of survey
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Number of respondents

42
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AHIXF & / Consumer type
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Gender

male / female

20s / 30s / 40s +
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HZ ZI (1) / Product evaluation
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disagree Disagree Neutral Agree Strongly agree
WA i 0% / 0% 19/ 2.4% 3 / 71% 8% / 19% 30 / 71.4%
Package preference
Al X OlA
}‘l.ﬁ e . 0% / 0% 0% / 0% 4% / 9.5% 79/ 16.7% 319 / 73.8%
Impression before eating
A& = I}
. . 0d / 0% 0g / 0% 3%/ 71% 9% / 21.4% 302 / 71.4%
Evaluation after eating
ulol2 J
1! el }. 0d / 0% 0g / 0% 10% / 23.8% 8% / 19% 24% [/ 57.1%
Naming evaluation
AL HOt
- . 0d / 0% 29 / 4.8% 8% / 19% 58 / 11.9% 27% / 64.3%
Productivity evaluation
& Eot
. . 0% / 0% 4% / 9.5% 109 / 23.8% 129 / 28.6% 169 / 38.1%
Price evaluation

MZ I} (2) / Product evaluation
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E/LH Al 2
e oxer | Z/EM o A goly | o 2 =
Hols= (Package (Flavor/ (Food OF (Taste) (Naming) (Price) (Other)
desig) Scent) texture) s NEMS
prE Qo
S Facir 382/90.5% | 382/90.5% | 422/100% 399/91% 322/92.9% | 28 /66.7% | 36¥H/85.7%
201E QoI
L 12/2.4% 0¥/0% 0¥/0% 0¥/0% 0Y/0% 43/9 5% 2% /4.8%
S2AIE L AH SEE24A / Supplement and comprehensive analysis
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&t & / Future plan
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promotion plan
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application plan




