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Analysis of Consumer’s survey
}B-IIE-”AE X-”ﬂ I—I
Product mformatlon
NES o mp
Product Name

GREENGIN TEA
0% MORE FREE'

KING’S
& cnssncm
' e TEA

IT .
M S Al
PAN AMERI(

N[E=Res

HZEAE=Z=LA)
manufacturer

120z,

Netwt. 2.

ANE SAMHS

Similar products on the
3000l 33&

market

FUHIAE =& S0 & SEA
Date of consumer's survey and numbers of respondents

202349 8E1£~8E31<

E=p I\
Date of survey
20

/\-| J_‘|.

A2 2971 &
Number of respondents
AnaIyS|s result
& / Consumer type
k=

10+, 20+,30+40+

2AHIAE |&
S84
Gender
Male: 79 5+. )
Female: 13Y¥ 5+, 10+. 20+30+
- ’I -
_




= &

b (1) / Product evaluation 20%

&ol JAIQICH o =t
mINE BE0ICt IRt
Strondy disagree ; Strondly agree
0 Disagee (20% Neutral (50%) Agree (75%) (100%)
oK 8=
MoK &5 5 g 7
Package preference
A& A QI
! < . 1 5 10 4
Impression before eating
Al = Bt 1 3 5 7 4
Evaluation after eating
diolg =
1.| ! }. 4 4 5 6 1
Naming evaluation
oS4 Eot
Productivity evaluation 2 0 8 3 2
I @t
Price evaluation 3 6 o 3 3
MZ Ol (2) / Product evaluation
IIX _
SkE/LH Al DL
oo | 2/EAM o ol Ih= -1 3l
(Flavor/ (Food gt (Taste) . . (Other)
(Package (Naming) (Price) -
. Scent) texture) AES
design)
atE 0l
L 77.5% 45.0% 61.8% 44.0% 46.3% 44 8%
Satisfying factor
E0E 09l
L 22.5% 55.0% 38.3% 56.0% 53.8% 55.3%
Unsatisfying factor
SAE L HdX S E4A / Supplement and comprehensive analysis
HAFZTAF Z200 OGE2WH WHIIX &S BOF =H LD 20| HYdt 2Hal.
ME ZEHO0| st=20HZ T JANH UL AHUHZE HAO e HSO0IALH £ 0D
I 5 5+
&5 H & / Future plan
HZE EE8H0H
ﬂEPI'OdUCT HEH0l HONGSAM YANGGANG JELLYQ! Ol 1D2H=0] FO0HE 2 &H0]
. SUHAA AHCHZ DHEAQI 0|2 200t et HEHE
promotion plan
diAlLl E=8rot
recipe dATIE0eE S4) 2 FEES HE F0 UEaiA e oE
application plan




