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Analysis of Consumer's survey

OIBIHAE HE3E
Product information

H39 _ _
St=AF 2HHHS= («ZHOWD} : SGD 11.85
Product Name = Rt )
HZAH=ZSLA) p——
=0T ™M
manufacturer
*HIZZ Product name:
Grozer Chinese Cabbage Wong
Bok 1.6kg
NS FAHIS *HIE A manufacturer:
Similar products on = A
the market
Ol =0 ZHOROHA
Selling price in the country :
SGD 6.56 (23} 2f 6,560%)
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Dateofconsumer’s survey and numbers of respondents

FAEM

Date of survey 2023. 8. 19 ~ 8. 20

2 S84

Number of respondents
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Analysis result

AHIXFSRE / Consumer type
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HIZZIL(1) / Product evaluation

TSI JRIKIRCH HS0ICH 0 DHTIRCH
Strronglydisagree Disagree Neutral Agee Strongyagree
HIIX 85
Pac”fagje 'pre:rence 2Pax/10% | 15Pax/75% | 3Pax/15%
AlAL & OlA 8 09 12 o
Impression before eating Pax/40% Pax/60%
A& & HIt o o o
Evaluation after eating 1Pax/5% 12Pax/60% 7Pax/35%
dioly =
Nam1ilng| evaluattion 9Pax/45% 6Pax/30% 5Pax/25%
ANZH HOt
Productivity evaluation 3Pax/15% 14Pax/70% 3Pax/15%
3 Eot
Pric sevaluation 6Pax/30% 9Pax/45% S5Pax/25%
MIZ%IH(2) / Product evaluation
31X SH/HM A2
Cl Aol ! ok ol Jr=A
(Flavor/ (Food . .
(Package Scent) texture) (Taste) (Naming) (Price)
design)
=0l
Satisfying factor 20Pax/100% | 19Pax/95% | 18Pax/90% |20Pax/100%| 17Pax/85% | 5Pax/25%
=g ol
Neutral factor 1Pax/5% 2Pax/10% 3Pax/15% 6Pax/30%
=0IEQQI o
Unsatisfying factor IPax/45%




/ Supplement and comprehensive analysis
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H &l / Future plan
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