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Similar products on the |+ XM ZAL manufacturer : Go24

« M&Y Product name : Ooomph
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Selling price in the country :.USD $ 0.80
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Date of consumer’s survey and numbers of respondents
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Number of respondents
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Gender Age Residence Job
e/ f | 20s/305/40 Unemplo ecé( (Incl.

male emale s/30s/40s+ Housewife
Cape Town, f . 3c9
Durban,Johannesbur%'Ql Pensioner): 35%
45% / 55% 30%/15%/55% South Africa X% | ¢ 1oved: 65%
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® ZF Za 0/0% 0/0% 3/15% 7/35% 10/50%
@ Z® WA 0/0% 0/0% 0/0% 7/35% 13/65%
. | ® =% dxtel 0/0% 0/0% 4/20% 5/25% 11/55%
b b P A
Package @ ®oly 0/0% 0/0% 1/5% 3/15% 16/80%
reference
B ® 7HAI4 0/0% 1/5% 2/10% 5/25% | 12/60%
FON R 0/0% 0/0% 0/0% 6/30% | 14/70%
@ #x EME | 0/0% 0/0% 3/15% 8/40% 9/45%
@ AZHE ola | 0/0% 0/0% 4/20% 5/25% 11/55%
AR A 94 : : / / /
Impression | @ $2= o1& | 0/0% 0/0% 4/20% 5/25% 11/55%
before eati
M g sz= 0/0% 0/0% 1/5% 10/50% 9/45%
@ Az 0/0% 0/0% 1/5% 10/50% 9/45%
@ Ag = =0/|  0/0% 0/0% 1/5% 10/50% 9/45%
AlY 3 B7t e s £ 20| 0/0% 0/0% 3/15% 7/35% 10/50%
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after eating | @ H%H= 0] 0/0% 0/0% 1/5% 8/40% 11/55%
® =24z 0/0% 0/0% 2/10% 3/15% 15/75%
® 4 % HE | 2/10% 0/0% 11/55% 3/15% 4/20%
@ ws 0/0% 1/5% 9/45% 3/15% 7/35%
yoly %7} @ 7|19 0/0% 1/5% 4/20% 8/40% 7/35%
Naming ® Ay 0/0% 1/5% 4/20% 9/45% 6/30%
evaluation
@ MEZ 0/0% 1/5% 8/40% 5/25% 6/30%
@ sz 0/0% 0/0% 1/5% 12/60% 7/35%
@ ez 0/0% 0/0% 2/10% 15/75% 3/15%
@ =% 0/0% 0/0% 2/10% 10/50% 8/40%
AEA B7H| @ 30 o 0/0% 1/5% 4/20% 9/45% 6/30%
Productivity -
evaluation ® Xt=0 MsE 0/0% 0/0% 11/55% 5/25% 4/20%
® 314 0/0% 1/5% 9/45% 9/45% 1/5%
@ oIX = 2/10% 7/35% 9/45% 2/10% 0/0%
® S2HE | 0/0% 6/30% 6/30% | 0/45% |  4/20%
7}23 7} Price evaluation 3/15% 2/10% 12/60% 3/15% 0/0%
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o ¥ 29 7/35% 5/25% 0/0% 8/40% 0/0% 0/0% 0/0% X FHIh
Satisfying factor
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Age range DI2BBDBODDBDOH OO ADOG
00 00 1/5 | 210 | 315 | 00 00 00 1/5 | 210 | 0/0 00 | 420 | 525 | 2110 _ o - o
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‘ X% 7FAU / Preferred price range
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: . % 25% . 20%
Price range $0.80(11/55%) $1(5/25%) $1.50(4/20%)
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