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Product information |

2HIX 28 / Consumer type |
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=g 0| 2 M (Buckwheat noodles) SN 23
Product Name Gender Age
HEAH(SSSA) =2 male 8¢ 20s : 2/ 30s : 1/ 40s+ :5
manufacturer
female 129 20s : 5/ 30s : 5/ 40s+ : 2
¢+ MZY Product name :
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HIE "It (1) / Product evaluation
¢ MZAF manufacturer :
Carrefour =5
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Strongly Disagree Neutral Agree Strongy agree
disagree
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imi 9 = 2%
Similar products on the | o3 m oyl e e 3 5 1
market Selling price in the country : AlAl & ola
- 3 109 5% 2y
Impression before eating
3.15 EUR
A&l = Bt 50 155
Evaluation after eating < <
uorg
-”.OI %j}. 159 49 19
Naming evaluation
AEH "I} 501 1501
Productivity evaluation = =
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Date of consumer’s survey and numbers of respondents Price evaluation B < = oS
=N W 118 152 2Q KZ I (2) / Product evaluation
Date of survey
2= Sgk = 208 = | (Flavor/ | (Food - = n
Number of respondents (Package Scent) texture) (Taste) | (Naming) | (Price) (Other)
design)
B= L0l (19%)
Satisfying factor 53 159
o= Qo (1) |
Unsatisfying factor <
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