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Product information
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Product Name

HMZEAH(=ESH)

manufacturer

¢ MEY Product name :
Sweet Teafood
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Similar products on the

¢+ HIZAF manufacturer :
Samlip

market
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Php 370
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Date of consumer’s survey and numbers of respondents
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Date of survey

11/25~26
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Number of respondents

30
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Analysis result
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Gender

male / female
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promotion plan
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recipe
application plan




