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¢ HEY Product name :
Maruchan Chikara Udon
109G

¢+ HIZAF manufacturer :
Maruchan

¢ OHE =0t EOHOHA
Php 320
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Date of consumer’s survey and numbers of respondents

=X 9N

Number of respondents

8/26~27
Date of survey /
2 SEHA = 309

=4 21

Analysis result

2HIXF 88 / Consumer type

844 A
Gender Age
male / female 20s / 30s / 40s +
15/ 15 10 / 10 / 10




MIZ O} (1) / Product evaluation
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Strongy disagres Disagree Neutral Ages Strondy agree
HIX == 0%/ 0% 0%/ 0% 0%/ 0% 0¥/ 0% 30/ 100.0%
Package preference
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}‘!ﬁ @ . 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% 309/ 100.0%
Impression before eating
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Evaluation after eating
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1!0| g . 0%/ 0% 0%/ 0% 0%/ 0% 159/ 50.0% 159/ 50.0%
Naming evaluation
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J.E? ok ) 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% | 302/ 100.0%
Productivity evaluation
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) . 0%/ 0% 0%/ 0% 0%/ 0% 30/ 100.0% 0%/ 0%
Price evaluation
HIZ Il (2) / Product evaluation
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. 302/ 100% | 30%/ 100% |30/ 100% |30/ 100% |30%/ 100% |30/ 100% |30/ 100%
Satisfying factor
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. 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0%
Unsatisfying factor
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