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Product information
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Product Name
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manufacturer
¢ MEY Product name :
Maruchan Chikara Udon
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AS QA= ¢ MZEAF manufacturer :
Maruchan

Similar products on the
market
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Php 320
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Date of consumer’s survey and numbers of respondents
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Date of survey 8/26~27
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Analysis result
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Gender Age
male / female 20s / 30s / 40s +
15/ 15 10 /10 / 10
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Price evaluation
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promotion plan
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application plan




