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Analysis of Consumer's survey
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Product information

H39
Product Name

HMZEAH=ESH)

=0HE
manufacturer
¢ MEY Product name : ZI2 X
ANES FALHIS ¢ HIZEAF manufacturer @ HIEE &KXl BeE SH|
Similar products on the
market CaE=Op BOgL
Selling price in the country: 50,000 / 500g

OHBIHAE =8 20 € SEL =

Date of consumer’s survey and numbers of respondents

2023.08.01.~08.10

£ SEHA =
Number of respondents 170

=4 21
Analysis result

2H|IXF |8 / Consumer type

g4 Y
Gender Age
male / female 20s / 30s / 40s +
74 | 96 49 / 78 /| 43




MIZ O} (1) / Product evaluation
F5| TRIKIRICH TRIX| Q4T =t TR OhS TRCH
Strondy disagree Disagree Neutra Agee Strondy agee
BIZAIZ(URC) QXS B} 30% / 18% | 262/ 15% | 38%/ 22% | 33/ 19% | 43%/ 25%
- SNS, 2¢2tel XA |Holo gt J|EF
t2AEAS = :
Sl 2o 2 Es 263/ 15% | 33/ 19% | 1079/ 63% | 42/ 2%
WIIX M55 0¥/ 0% 19/ 1% 349/ 20% | 40%/ 24% | 95%/ 56%
Al H OIA
| NS E e 194/ 1% | 212/ 12% | 449/ 26% | 4994/ 29% | 5521/ 32%
mpression before eating
NS & ek 0/ 0% 0%/ 0% | 102/ 6% | 502/ 29% | 1102/ 65%
Evaluation after eating < < < < <
o
\ SRl =2 5%/ 3% | 108/ 6% | 558/ 32% | 77/ 45% | 23/ 14%
aming evaluation
AEH B o no o 1o o/ 170 o/ ato o/ £oo
s Gl 0/ 0% 19/ 1% 299/ 17% | 529/ 31% | 88/ 52%
pI=I !
: : 282/ 16% | 449/ 26% | 51%/ 30% | 29%/ 17% | 18%/ 11%
Price evaluation
MZ I} (2) / Product evaluation
71 St/ M Al
CIXtQ! 410/ b= )
I (Flavor/ (Food 9t (Taste) 1|0|. }. -1 £l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
tx 20 of ) o [ of o of [ oo [ of [ oo o)
S st 199/ 11% | 24Y/ 14% | 47L/ 28% |70Y/ 41% | 4%/ 2% | 6/ 4% | 0¥/ 0%
i e 0%/ 0% | 79/ 13% | 2%/ 4% | 1% / 2% | 5%/ 9% | 402/ 73% | 0%/ 0%
Unsatisfying factor i < < < < < <
H2AIE 2 A S&=4 / Supplement and comprehensive analysis
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&S H & / Future plan
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Product promotion plan
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recipe application plan




