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Analysis of Consumer's survey

OHIHAE NS 32

Product information

H39
Product Name

HMZEAH=ESH)

EPIeS!
manufacturer
+ HIE% Product name : NS ZSD|
ANS FALHIS ¢ HIZAF manufacturer : HIEY S X Sl
Similar products on the
market ¢« HE=2D EHOWOHA
Selling price in the country: 70,000VND / 500g
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Date of consumer’s survey and numbers of respondents

=& R
Date of survey
42 SEA =

Number of respondents

2023.09.01.~09.10

190

=4 21

Analysis result

2HIXF 88 / Consumer type

a4 oA
Gender Age
male / female 20s / 30s / 40s +
87 / 99 35/ 72/ 79

MIZ O} (1) / Product evaluation
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& J=KIRICH JSK| Qi E20ICt =0 O =t
Strongy disagree Disagree Neutral Agee Strongy agree
SIZAZE(ERE) QX B} 43% / 23% 34Y/ 18% 43%H/ 23% 40%/ 21% 308/ 16%
= SNS, 2¢et90l INRIEAW]] HOI02 H&2 J|Et
=2 Al Eg% [e] % %4 ,
SesEEs Dl & 2= 269/ 14% | 333/ 17% | 1202/ 63% | 112/ 6%
WIIX dsc 109/ 5% 18/ 9% 34Y/ 18% 53%/ 48% 759/ 39%
NA & ol
. . 129/ 6% 329/ 17% 449/ 23% 3748/ 19% 653/ 34%
Impression before eating
A o 59/ 3% 901/ 5% | 453/ 24% | 63/ 33% | 682/ 36%
Evaluation after eating = = = = =
a
RO bk 794/ 4% | 142/ 7% | 5521/ 29% | 8994/ 47% | 252/ 13%
Naming evaluation
ASH "t o/ a0 o/ 70 o o o o o o
Productivity evaluation 5%/ 3% 5%/ 3% 41/ 22% 599/ 31% 80Y/ 42%
JtA Eot
. . 32Y/ 17% 44H/ 23% 61%/ 32% 358/ 18% 188/ 9%
Price evaluation
HIE Il (2) / Product evaluation
ﬁ“i‘ﬁ[ o /LM A2 olel o .
el (Flavor/ (Food | 9 (Taste) i |.° }.ﬁ <
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
2y i 249/ 13% | 29%/ 16% |30/ 16% |86/ 46%| 5%/ 3% | 122/ 6% | 0%/ 0%
Satisfying factor
ses 26 199/ 1% |19/ 25% | 158/ 19%| 9/ 12% | 23/ 3% | 2531/ 32% | 6%/ 8%
Unsatisfying factor < = < < < < <

H2AIE 2 A S&=24 / Supplement and comprehensive analysis
9] — OtALAIRISE 29| g0l ZE2. 20t HA Gos 21 20 S X ot
T T MOl HAES. 20| U=oHK %S,
&S H & / Future plan
MZE &40t
Product - EJ|&ECl Al AlAIS Soll HEY ABIXAS0HAH L=solXID|
promotion plan
dlAIIl E=8Hot
recipe - 24| S3E
application plan




