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Analysis of Consumer’s survey
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Product information

H3H
Product Name

HZEAE=Z=LA)
manufacturer

AZE SAHHIS
Similar products on the
market

HIE&Y Product name

HIZ=AF manufacturer :

HE

¢ OHE=0F EHOHOHA

Selling price in the country: 950,000 / 2kg

OHBIHAE =8 20 € SEL =

Date of consumer’s survey and numbers of respondents

Number of respondents

F& I
Date of survey 2023090109"’10
g2 22% +

289

=4 21
Analysis result

2HIXF &8 / Consumer type
A4 =
Gender Age
male / female 20s / 30s / 40s +
74 | 96 49 |/ 78 | 43




MIZ O} (1) / Product evaluation

&io JXIQICH TR Qi = =1 = Ohs JZCH
Strongy disagree Disagree Neutral Agee Strongy agree
SI2AME(HYME) X T} 278 | 7% 4098/ 1% | 779/ 20% 99H/ 12% 46/ 12%
= SNS, 2¢t9ol INRIEAWI] HOI02 H&2 J|Et
=2 Al Eg% [e] % %4 ,
SEEED Dol e 382/ 10% | 273/ 7% | 2102/ 55% | 143/ 4%
WIIX dsc 0%/ 0% 0%/ 0% 78%/ 21% 1259/ 33% 86/ 23%
Al A OIA
| ASE g 0%/ 0% 0%/ 0% 139/ 3% | 10194/ 27% | 1759/ 46%
mpression before eating
AA = 8t 0%/ 0% 0%/ 0% | 0%/ 0% | 35%/ 9% | 2542/ 67%
Evaluation after eating = < = = <
a
RO bk 9%/ 2% | 32/ 8% | 863/ 23% | 11194/ 29% | 51/ 13%
Naming evaluation
ASH "t a1/ Ao o/ 7 o/ 20 o o o o
Productivity evaluation 179/ 4% 26Y/ 7% 10%/ 3% 104/ 27% | 132¥/ 35%
Jb= "ot
. . 378/ 10% 66Y/ 17% 88Y/ 23% 729/ 19% 26/ 7%
Price evaluation
HIE Il (2) / Product evaluation
?a'gl s/dM | MY Jolel . .
el (Flavor/ (Food | 9 (Taste) i |.° }.ﬁ -1 £l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
tx 20 [a] o of o [a] o, o o of o o o of o
Satisfying factor 199/ 1% |24/ 14% | 478/ 28% | 708/ 41%| 4Y/ 2% 6/ 4% 0%/ 0%
ety Sl 0%/ 0% | 7%/ 13% | 29/ 4% | 1% / 2% | 5%/ 9% | 408/ 73% | 0%/ 0%
Unsatisfying factor < = < < = < =

H2AIE 2 A S&=4 / Supplement and comprehensive analysis
— 20| I MOl HE. =24 ARRIHANECH HEQ| &1, EE HAl=
AFQITH A2 A0 £2. &F 0] FHOle. DD DR BIMEXICH &elsS Bt
U0 St A =08t & 038 A=0] 2 [ 20 & AH 23
&S H & / Future plan
MZE &40t
Product - sh=ARE AEX =28
promotion plan
dlAILLl &gt
recipe - E§52 ARIHA3

application plan




