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Product information

2 HIX 2& / Consumer type

=4
Product Name

m
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Gender

=]
Age

male / female

20s / 30s / 40s +

HZAHELA)
manufacturer

Gyoungbook Corporation

=4(13)/04(27)

20CH(16)/30CH(10)/40CH+(14)

AS SALHIZ
Similar products on the
market

¢+ HEY Product name :
UKIHA JP

K= ®Ot (1) / Product evaluation

¢ HZEAF manufacturer :
UKIHA

¢ OHE =Dt EOHOHA
Selling price in the country :
499THB
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Date of consumer’s survey and numbers of respondents

=X 2T

Date of survey

2023¢ 11& 17-19¢ & 118 24-26Y

2 Sgx 4

Number of respondents

40
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=5 JRARCH | TR T [ ik D TRCH
Strongy disagree Disagree Neutrd Agee Srongy agree
Pacf:;;'pi:{fme 0%/ 0% 12/ 3% 1821/ 45% | 199/ 48% | 291/ 5%
Al |
Impres}s\li(;r“l Eef%rgeating 0%/ 0% 1%/ 5% 149/ 35% 22%/ 55% 39/ 8%
Al =
Evallﬁt;mtfzf:aﬁng 0%/ 0% 194/ 3% 9%/ 23% | 272/ 68% | 32/ 8%
[=1]
Narilir?:ljoevflition 0%/ 0% 49/ 10% | 159/ 38% | 199/ 48% | 291/ 5%
AP A
Prodit?/i‘t’y lfvja:uation 19/ 5% 18/ 3% 142/ 35% 229/ 55% 3%/ 8%
24
Pricjel._‘evfujal.tion 0%/ 0% 5%/ 13% 199/ 48% 149/ 35% 2%/ 5%
K= EOt (2) / Product evaluation
Cxo | B | s e | o= | s
- (Flavor/ (Food | 9F (Taste) = -
(Package (Naming) (Price) (Other)
desin) Scent) texture)
o= Qo ‘
Satisn tactor 2124/53% | 202/50% | 2521/63% | 3121/78% | 2121/53% | 1621/40%
go= g0l ‘ ‘ ‘ ‘
Uns‘aﬁswinﬁactor 129/3% | 42/10% | 12/3% | 03/0% | 42/10% | 5%/13%
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HE DY2 LZ6t0X ot X US
o F EEreA O1TG| AFRIHAZNDL HHDF 820 HE AlMDIYE AHIKGSOHH &
SEES 2 EIE 0l0UIID YN el DIHED HEW TYAE
x|, YA S CYs 2T2t0l S2T HHMEI0 AHISHA O
Zatl US
o 128 @I AIZO0l 23 @) EE EE S MIZ2 BAE HE =
&% J& / Future plan
Mz =24 X QIZ20IA 2 XA SNS EE50 B1=24 WU AE, 5= S2
Product E25I0 LYAEN AX|, 8= ME 2o S 22| MZ, s34
U2 sgst UL S OIS 22Tl OPE B

promotion plan

diAlLLl Z=8ot
recipe
application plan




