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Similar products on the Egypt

¢+ MEZ Product name :
Black Seedless Grapes

¢ MZAb manufacturer :

¢ SHE =Dt BHOHOLA
Selling price in the country :
22 (AED) / Kg
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Date of consumer’s survey and numbers of respondents

FE EW
Date of survey

2023.10.9.~2023.10.13

e sgx 4

209
Number of respondents

24 27
AnaIyS|s result

| AHIXH & / Consumer type

=

Gender

male / female

20s / 30s / 40s +

HE It (1) / Product evaluation
T6 JRKICH =R St == =it i J3CH
Strongy disagree Disagree Neutrd Ages Strongy agree
HEIR G 0% /0% 0% /0% 8% /40 % | 12 % /60 % 0% /0%
Package preference
A8 & 85 0% /0% 0% /0% | 15%/75%| 5% /25% 0% /0%
Impression before eating
A5 &3 &l 0% /0% 0% /0% 2% /10% | 12%/60%| 6% /30%
Evaluation after eating
ulorg Bt 0% /0% 0% /0% [20%/100%| 0% /0% 0% /0%
Naming evaluation i : i
484 2ot o . o 0 % o o /65 9
Productiviy evaluation 0% /0% 0% /0% 0 0% 79/35% | 13 65 %
A= Bl 2% /10% | 5% /25% | 12¥9/60%| 1%/5% 0% /0%
Price evaluation
HE It (2) / Product evaluation
gi:il &/d M ~E urorg A el
= F F o = . -
(Package (Flavor/ (Food (Taste) (Naming) (Price) (Other)
) Scent) texture)
design)
a4s 20 0% /0% =] o o0y Yo o /g5Y, 104 /0% VO o
Satistying factor 0%/0% 25% 281/10% | 132/65% 02/0% 0%/0% 0%/0%
=25 29 o1 /0% 51/09% 51 /0% 51 /09 51/09% 500 /09
Unsatisfying factor 02/0% 02/0% 0%/0% 02/0% 02/0% | 20%/100% | 0%/0%
HetAlsh & AF S&HE4A / Supplement and comprehensive analysis
HEQ Z2 20l :m1 S0l 2ot AHIX d5EIH =2U &Xle
e deM ZE (H 2% RE0HM BSotO 2] 2L JtZEHFQI
20 A XHOIJF 20| LF 88Xl AHIXS2 HdEHHUHA HoLsE 32
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&= A& / Future plan
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promotion plan
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