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Similar products on the
market

¢+ MEZ Product name :
Sweet Potato

¢ MZAb manufacturer :
South Africa

¢ SHE =Dt BHOHOLA
Selling price in the country :
5.95 (AED) / Kg
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Date of consumer’s survey and numbers of respondents
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Date of survey

2023.11.9.~2023.11.10
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Number of respondents

209
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AHIXH & / Consumer type

=

Gender

male / female
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Strorgy disagree Disagee Neutrdl Ages Strordly agree
LEIR) Q= 0 /0% 08 /0% | 108 /50%| 108 /50%| 0% /0%
Package preference
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Impression before eating
A4 = Bt o o, of o of y o DR=: 8 oo
Evaluation after eating 0 o 0 0% O (0% | 128 /60% ) 88 /40 %
ulorg ot 0 /0% 08 /0% |20%/100%| 0% /0% 0% /0%
Naming evaluation . : : .
484 2ot o . o /0% | 50 o /75 9
Productivity evaluation 0 /0% 0% /0% 0 0 % 5% /25% | 15 % /75 %
.j}a gj}. 0 g 0 % 5 & 25 % 12 9 /60 % 34 15 % 0% /0%
Price evaluation
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(Package (Flavor/ (Food (Taste) (Naming) (Price) (Other)
) Scent) texture)
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Satisfying factor 0¥/0% 5%/25% 2%/10% 138/65% 0¥/0% 0%/0% 0¥/0%
Unsftiféwnf?actor 0%/0% 0%/0% 02/0% 0%/0% 0/0% | 202/100% | 0%/0%
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